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Resumen

Introduccion. Este articulo ha consistido en el analisis exhaustivo de 160 articulos y
libros sobre los medios de comunicacion, la produccion informativa y las consecuencias
sociales de la influencia medidtica durante los Gltimos 80 afios. Objetivo. El principal
objetivo de esta investigacion fue entender cual es el posicionamiento teérico de los
estudiosos de los medios de comunicacion sobre las dinamicas de “fabricacion” de
noticias y las consecuencias sociales de las mismas. Método. Para el desarrollo de este
articulo se llevé a cabo una metodologia basada en el analisis de contenido de las
principales obras de los autores mas relevantes que durante los Gltimos 80 afios han
estudiado todas las dindmicas relacionadas con la produccién informativa y sus factores
asociados desde un punto de vista critico. Resultados. El principal resultado obtenido
ha sido la construccion de un completo estado de la cuestion formado por 160 articulos
y libros sobre las principales consecuencias sociales de diversas relacionadas con la
influencia de los medios de comunicacion, analizadas durante los ultimos 80 afios.

Conclusiones. Esta investigacion ha mostrado un panorama heterogéneo de
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interpretaciones, reflexiones y andlisis sobre los medios durante buena parte del siglo
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XX y los primeros afios del XXI, que se han alejado frecuentemente del paradigma
tradicional y han mostrado una critica profunda ante una visién mediatica como modelo
de negocio méas que como profesiébn que garantiza el derecho de la sociedad a

informarse.

Palabras clave: Produccion informativa, teoria critica, noticias, medios de

comunicacion.

Abstract

Introduction. This article consists in a exhaustive analysis of 160 papers and books
related to the media, the news and the social consequences of the media for the last 80
years. Objective. The main objective of this research was to understand the theoretical
positioning of scholars on newsmaking dynamics and its social consequences. Method.
The methodology consisted on the content analysis of the main researchs of the most
relevant authors, whom, for the last 80 years have studied all the dynamics related to
newsmaking and their associated factores from a critical perspective. Results. The main
result was a thorough state of the arte consisting on 160 articles and books related to
the main social consequences of the media influence, analyzed for the last 80 years.
Conclusions. This research has shown a heterogeneous panorama of interpretations,
reflections and analysis related to the media for most of the twentieth century and the
early years of the 21st, which have often moved away from the traditional paradigm and
that have shown a profound critique before a media vision as a business model rather

than as a profession that should guarantees the right of society to be informed.

Keywords: Newsproduction, critical theory, news, mass media.

Resumo

Introducdo Este artigo consistiu na analise exaustiva de 160 artigos e livros sobre a
midia, a producdo de informages e as consequiéncias sociais da influéncia da midia nos
ultimos 80 anos. Objetivo O objetivo principal desta pesquisa foi entender o que é o
posicionamento tedrico dos estudiosos da midia sobre a dindmica das noticias
"industriais" e suas consequéncias sociais. Método Para o desenvolvimento deste artigo,

foi realizada uma metodologia com base na analise de contetdo das principais obras dos
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relacionadas a producdo de informacao e seus fatores associados de um ponto de visao
critica. Resultados O principal resultado obtido foi a construgdo de um estado completo
da matéria que consiste em 160 artigos e livros sobre as principais conseqiiéncias
sociais de varios relacionados a influéncia da midia, analisados nos altimos 80 anos.
ConclusGes Esta pesquisa mostrou um panorama heterogéneo de interpretacdes,
reflexGes e anélises sobre a midia durante boa parte do século 20 e o0s primeiros anos do
século XXI, que se afastaram frequentemente do paradigma tradicional e mostraram
uma critica profunda de uma visdo de midia como modelo de em vez de uma profissao

que garante o direito da sociedade de se informar.

Palavras-chave: producéo de informacéo, teoria critica, noticias, midia.

Fecha Recepcion: Enero 2017 Fecha Aceptacidon: Julio 2017

1. Introduction
The media have become, in recent years, one of the sectors that have

suffered the most changes due to the development of ICTs. However, at the
same time it has become very uncritical, characterized by news production
dynamics that are increasingly standardized and less heterogeneous, regardless
of the type of medium and the country in which that medium is carrying out its
activity.

Paradoxically, this homogeneity in the current media landscape contrasts
dramatically with the diversity of research, methodologies and theoretical
perspectives that have been raised about the media since the 30s of the last
century. Thus, the current changing media landscape, due in large part to the
development of all types of applied technologies, contrasts with the conservative
perspectives of analysis applied in recent years that, although they rescue part of
the methodologies developed in previous decades, use them to study novel

topics, but without a critical approach in the background.

Vol. 6, Nim. 12 Julio - Diciembre 2017 DOI: 10.23913/ricsh.v6i12.132


http://dx.doi.org/10.23913/ricsh.v6i12.132

Revista Iberoamericana
de las Ciencias Sociales y RI %
Humanisticas

For all the above, this article aims to offer a thorough review of the main

ISSM: 2395 - 7972

theoretical approaches developed during much of the twentieth century and the

first decade of the XXI, which will allow us to understand how the current

dynamics of homogeneity in media discourse come paradoxically from the
heterogeneity of the of yore.

It is necessary to emphasize that in order for a series of dynamics to be
developed in the media today, the succession of a series of media events and changes
that have been investigated, analyzed and documented during the last 80 years is
necessary. Therefore, below, we offer a brief analysis of the main and most relevant, to
reach the current dynamics of information production that are in the late 30s of the last
century. And it is that the influence of mass media in society began to be taken into
account as something established at the beginning of the 20th century (De Fleur & Ball-
Rokeach, 1989). They began to reflect the great social changes of the time, marked by
the beginning of a collective consciousness, as well as the first steps from rural to urban
societies and all the problems arising, collected by sociologists such as Tonnies,
Spencer, Weber , Durkheim and Park (McQuail, 2010), to the point that, in the United
States, the Chicago School and the works of Robert Park, GH Mead, Thomas Dewey
and other researchers allowed to question the work of the media on aspects related to
social integration (Rogers, Dearing & Bregman, 1993).

Years later a theory on communication would be formulated both in the
American country and in Europe (Hardt, 1979, 1991). Thus, the twentieth century has
been characterized by equal praise and criticism against the media, both for its great
benefits and for its harmful social damage, which occurred with every new media outlet,
reaching even media based on computer science and telecommunications (Neuman,
1991). Therefore, we can establish that the criticism of public opinion towards the mass
media is not necessarily new (Drotner, 1992), since it goes back to the origin of the very
concept of mass (Bramson, 1961) and, even, to the various attempts of sweetening it
(Williams, 1961, p.289). However, the term ended up describing a new type of social
formation typical of modern society, closely linked to the role of the individual as an
active consumer for the mass media (Blumer, 1939). Paradoxically, over the years this
concept ended up being revised from the theoretical point of view due to the nature of

the experience that the audience experiences. (Ang, 1991).
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2. Methodology

For the development of this article, a methodology was carried out based on the content
analysis of the main works of the most relevant authors who during the last 80 years
have studied all the dynamics related to the information production and its associated
factors from a critical point of view
The main objective of this research is to understand what is the theoretical position of
media scholars about the dynamics of "manufacturing” news and the social
consequences of them. For this reason, a content analysis has been proposed that aims
to review and classify all the theoretical positions in this regard in order to offer a clear
picture of how and why news is developed and how these influence social changes. To
achieve the above, we have started the development of an analysis sheet that addresses
the studies on the subject based on three main characteristics: the year of work, he or the
authors thereof, his position regarding the production of information, the rupture or
continuity with respect to the previous theoretical dynamics and the social consequences
of said practices.
The main hypothesis of which it would split would be the following: Beyond the
existing homogenization in the informative production processes developed in the last
80 years, during this same period a series of critical theoretical questions about the
process of " manufacture "of the news and its influence on society. These approaches
have ranged from the very concept of mass communication to the very dynamics of
selecting some events over others, and have resulted in various social changes linked to
the mass media.
Once the methodological development of this research has been carried out, the results
are not presented quantitatively, since although the theoretical positions of one or the
other side may be quantified, their understanding would be limited by a series of
percentages and numerical scales that would hardly account for the deep theoretical
debate behind this investigation. Therefore, the results are presented below as an
extended analysis of the state of the question, since the number of studies studied far
exceeds the requirements normally suggested, both for the time period studied (1930-

2010) and for the number of investigations addressed (160).
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3. Results

The controversy accompanied the concept of mass culture (Resenberg & White,
1957) to refer to the whole media that began to develop from that previous idea of the
masses. Some theorists compared the same concept with that of high culture (Wilensky,
1964, p.176), while over the years others exculpated the media from the social
consequences of the culture derived from them (Bauman, 1972). . It was even pointed
out that the problems that a media-based society was presenting derived from the need
to adapt to the new possibilities it offered (Benjamin, 1977). The association of popular
classes with mass media was becoming more frequent (Bourdieu, 1986), provoking, if
possible, a greater social differentiation.

While the media was penetrating deeply into society, a paradigm in research on the
mass media began to develop, which, supported by the various notions of masses that
were emerging, ended up becoming dominant (Gitlin, 1978; Real, 1989), enjoying both
of defenders as detractors (Rogers, 1986; DeFleur & Ball-Rokeach, 1989). Thus, the
dominant paradigm was developed by sociology, social psychology and the emerging
information sciences, a decade after the end of World War Il (Tunstall, 1977). Theorists
such as Lasswell formulated the main functions that communication should develop in
society for the benefit of citizenship (1948), while others, at the same time, focused on
the requirements necessary to achieve a correct transmission of information (Shanon &
Weaver , 1949).

All this also led to deep research since 1949 on the effects of mass communication
for society (Rogers, 1986, p 86,87, 88). And it has previously been taken as reference a
communication model based on the thinking of sociologists such as G.H. Mead, C.H.
Cooley and Robert Park, who saw human communication as social and interactive,
centered on meanings (Hardt, 1991). In contrast, later on, the use of similes such as the
magic bullet or the hypodermic needle began to pose the possibility that power groups
would use the mass media for purposes of persuasion and information (DeFleur and
Ball-Rokeach, 1989). Once that same idea was rejected (Chafee & Hochheimer, 1982)
because of the difficulty of proving any effect linked to the mass media (Klapper, 1960),
thus allowing to preserve a positive image of the liberal society, free of the

manipulation of some few (Gitlin, 1978).
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The alternative paradigm on the mass media suffered various criticisms such as:
that corresponded to an ideology not recognized by society (Hall, 1989), the possible
influence of the military or commercial sector on the research of the mass media (Mills,
1956 ), the biased and promising interpretations about the investigations of the effects
of the media and the audience (Gitlin, 1978), the dehumanization caused by
technological advances (Carey, 1988), which is based on scientific research supported
by methods that are too quantitative ( Smythe, 1972; Real, 1989) or, even, to stop
researching other cultural and humanistic areas (Carey, 1988).

It is necessary to emphasize that an alternative to the dominant paradigm ended up
taking place in the so-called Frankfurt School, founded by German emigrants who left
for the United States in the thirties and who contributed a different form of the
predominant commercial mass culture of the time, based on Socialism and Marxism
(Jay, 1973, Hardt, 1991). A short time later, in the 1950s, other theorists began to
critically criticize the use of the media during the post-war period in the United States as
a way to impose the established order (Mills, 1956, Katz & Lazarsfeld, 1955). Already
in the sixties, the critical-social perspective of Marcuse (1964) began to provide a more
qualitative method, pointing out other types of subordination existing towards the media
and possible alternative lines of research such as culture, discourse or ethnography
(Jensen & Jankowski, 1992).

The social and political changes that have taken place in the last 50 years have
caused variations in the own theories about the media. Thus, while the thesis of mass
society had been exhausted (Neuman, 1991), the weakening of communism with the fall
of the Soviet empire seemed to mark a starting point for the posing of a postmodern
thought (Gitlin, 1989). Docherty, 1993; Jameson, 1984). Meanwhile, several possible
models of communication were developed, which were distinguished from each other
by the theoretical approach on which they relied. Thus they emphasize: the model of
transmission (who says what, by which channel and with what effect?) (Lasswell,
1948), already at the beginning of the investigations of communication of masses it was
tried to surpass (McQuail & Windahl, 1993), being years later completed and perfected
(Westley & Maclean, 1957); the ritual or expressive model that focuses on the
representation of common beliefs that contribute to social maintenance (Carey, 1975);
the advertising model as a way of expressing and attracting attention (Elliot, 1972;
Altheide & Snow, 1979, 1991); and the reception model that recognizes that, although
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decode these messages, a process that is influenced by context (Holub, 1984; Jensen &
Resengren, 1990; Hall, 1980). These models are accompanied by new ways of
considering communication of information (Mazzoleni, 1986, p.100, Rogers, 1986,
Bordewijk & Van Kaam, 1986), as well as deep reflections related to the new open
stage thanks to technological development at from the 60s and 70s (Bell, 1973; Dordick
& Wang, 1993).

After the various theoretical reflections on the relationship between society and
culture (Rosengren, 1981, Clark, 1969), mass communication was perceived as a form
of mediation that could be exercised in different ways, attributing different names to it:
" Window, mirror; filter or doorman; sign, guide or interpreter; forum or platform,
screen or barrier "(McQuail, 2010, pp. 117-119). At the same time that a frame of
reference for relations between media and society began to be established (Westley &
MacLean, 1957), aspects that questioned various capacities attributed to the mass media
were taking hold: "Calling and directing public attention ; Persuade in matters of
opinion and beliefs; Influence behavior Structure the definitions of reality; Confer
prestige and legitimacy; Inform quickly and extensively "(McQuail, 2010, p.123).
Which ends up causing the need to pose possible questions such as the following: "Who
controls the media and in whose interests? What is the version of the world that they
offer? (...) Does the media promote greater or lesser social equality? "(McQuail, 2010,
pp. 123, 124).

Due to the above, social integration began to be a subject of study (McCormak,
1961, Carey, 1969, Janowitz, 1981), as well as the different types and modes of
integrative media forms (Hardt, 1979, Allen, 1977, Rogers). , 1993, Blumer, 19609,
McComarck, 1961, Pye, 1963), even considering the possibility of social change
through mass communication. All this, together with the previously mentioned
questions, led to a series of theories about the relationship between media and society,
namely:

-Theory of mass society: revolves around the concept of mass (Mills, 1951-1956,
Kornhauser, 1959, 1968, Bell, 1961, Bramson, 1961, Giner, 1976, Beniger, 1986,
Neuman, 1991, Mills, 1951 Mills, 1951, 1956, Kornhauser, 1968, Elliot, 1982,
Granham, 1986, Enzensberger, 1970, Neuman, 1991). This theoretical approach
emphasizes: the interdependence of the institutions that hold the power and the link of
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the media with the social power; that the media offer a way of seeing the world, a
substitute, that ends up becoming a mode of social manipulation; that the mass media
are a monopoly that manages to organize people in mass, as well as audiences,
consumers, markets or electorates; they are the voice of the authority and those who
contribute the valid referents of opinion. If we go further, we could say that it is
characterized by: "Large company; Atomized public; Centralized media; Unidirectional
transmission; People depend on the media for their identity; Use of media for
manipulation and control purposes”. (McQuail, 2010, p.130, 131).

- Marxist theory of the media: it ends up converging on the critical political-
economic theory (Golding & Murdock, 1991). They emphasize the classic position
(Murdock & Golding, 1977, Bagdikian, 1988, Herman and Chomsky, 1988, Downing,
1984), and the neo-Marxist variants (Althusser, 1971, Gramsci, 1971, Marcuse 1964,
Hernan and Chomsky, 1988, Downing, 1984). This Marxist theory states that:

The media are property of the bourgeois class; The media operate
in favor of the interests of the bourgeois class; The media promote a
false awareness of the working class; The media's access to the
political opposition is denied (McQuail, 2010, p.134).

- Functionalist theories of the media and society (Merton, 1957) and its conceptual
foundations (Wright, 1960, McQuail, 1987, Merton, 1957): within these it is necessary
to highlight the so-called social functions of the media ( Laswell, 1948; Wright, 1960;
Mendelsohn, 1966), which could be summarized as follows: information, correlation,
continuity, entertainment and mobilization (McQuail, 2010). One of the bases of this
theory, in which we are presented with a possible link between media and social
integration (Breed, 1956, Burns, 1977), is that the mass media express those values
prevailing in society, at the same time who speak for her (Gans, 1979; McQuail, 2010).
It also highlights the Functionalist Theory of Media Dependence (DeFleur & Ball-
Bokeach, 1989), within which we can indicate those factors that make the socially
necessary media elements to favor: integration, cooperation, order, control and stability,
adaptation to changes, mobilization, management of tension, continuity of culture and
values (Janowitz, 1952, Stamm, 1985, McQuail, 2010, p. 139). They also support the
values of community and social order (Jackson, 1971, Cox & Morgan, 1973, Murphy,

1976, Fergurson, 1983, Lull, 1992). The advance in the investigations on the audiences
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finding security and tranquility (Katz and others, 1973, Katz & Dayan, 1986).

- Critical political-economic theory: it is based on an empirical analysis of the
ownership structure of the media, as well as on the economic interests of owners and
administrators (Garnaham, 1979). This theory emphasizes the idea that the economic
foundation of the media aims to exclude those voices that have neither the power nor
the financial means to make themselves heard (Murdock & Golding, 1977, p.37). In
addition, it emphasizes, among many other aspects, the influence that the media have on
the behavior of the public (Smythe, 1977). It uses Marxism as a basis but relies on
elements of critical analysis that come from sociology, political science and economics
(Hirsch & Gordon, 1975, Murdoch & Golging, 1977, Curran, 1986, Bagdikian, 1988,
Curran and Seaton, 1988; Ferguson, 1990). It emphasizes the importance and social
influence of the following situations: media concentration (Murdock, 1990), the
information economy (Melody, 1990), the privatization or liberalization of the public
sector of the mass media (McQuail, 1990; Siune & Truetschler, 1992). This theory
brought to light a series of issues to be resolved linked to the media, such as: property
forms and commercial strategies on cultural property (Golding & Murdock, 1991), the
political discourse between economy and state (Graham, 1986). ), the consequences of
overcommunication and the growing information inequality between rich and poor

(Golding, 1990). Thus, the main characteristics of this theory would be the following:

The logic and economic control are determinants and the media
structures tend to concentration; Global media integration grows;
Contents and audiences are converted into merchandise; Decrease in
diversity; Marginalization of alternative and opposition voices; Public
interest is subordinated to private interests in communicatio
(McQuiail, 2010, p. 143).

-Theory of the media: this theory indicates that mass communication can become
an instrument to achieve economic and social development, as well as national unity in
emerging nations (Pye, 1963), as long as there is a will of the population to get ahead
(Rogers, 1962, 1976; Rogers & Shoemaker, 1973), with a mentality in favor of
modernity (Lerner, 1958). With the same evolution of the concept doubts arose about
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the real objectives of this theory (Hamelink, 1983, Schiller, 1989, Tomlinson, 1991),
because it did not take into account the social context in which media influence was
produced. To the point that some theorists proposed an alternative based on
participation and convergence (Rogers, 1976). We must also point out the Toronto
School, with the economic historian H. M. Inns, who linked the civilizations of
antiquity with their modes of communication and the promotion of a certain social
development. Thus, according to Innis (1950, 1951), communication causes the
domination of a group or social class that controls the means of production and the
distribution of knowledge. The works of McLuhan, (1962, 1964) were also influential in
pointing out new consequences of the development of the print medium for humanity.
In a similar vein, Gouldner described relevant changes in political history thanks to the
development of certain communication technologies (1976). Other voices also emerged
that spoke of the convergence of media that would come together as a network
(Neuman, 1991).

-The theory of the information society has the following main characteristics: "The
predominance of information work; The large volume information flows; The
interactivity of relationships; The integration and convergence of activities; Inclination
towards globalization; A postmodern culture "(McQuail, 2010, p. 154). It is based on
the work of several theorists who pointed out, as previously indicated, the great
influence of technological developments in communication such as printing on social
changes (Eisenstein, 1978, Innis, 1950, 1951, McLuhan, 1962, 1964). , despite which
there is debate (Leiss, 1989, Ferguson, 1992). Rogers, for example, points out that
technology is a cause of social change (1986, p.9). Do not forget that the term
information society is from the seventies, eighties, (Ito, 1981) and was later developed
to others such as post-industrial society (Bell, 1973). At the same time, it was beginning
to be perceived with force as information ended up occupying an essential role even
within the economic system (Rogers, 1986, Dordick & Wang, 1993, Melody, 1990, pp.
26-27), with an exponential increase in its flow (Van Cuilenburg, 1987) and
technologies that allow interconnectivity (Neuman, 1991). This theory also derives from
the identification of different stages of development and social influence of technology
(Rogers, 1986, Schement & Stout, 1988, Neuman, 1991, Pool, 1983) and logically
causes the existence of defenders (Enzensberger, 1979; Jankowoski et al., 1992;
Winston, 1986;) and critics (Golding, 1990, Jensen, 1988, Carey, 1988, Beninger,
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1986). All this ends up being related to the concept of globalization and the favoring of
political and economic internationalization (Frederick, 1992), with obvious

consequences on international politics and economic relations. (Hamelink, 1983;
Mowlana, 1986; Schiller, 1989).

4. Discussion
Some of the most critical ideas about the mass media arose from the

aforementioned Frankfurt School and critical theory. We speak of the Marxist School of
applied social research in Frankfurt and several theorists of that school who emigrated
from 1933 to the United States, among which Marx Horkheimer, Theodoro Adorno,
Leo Lowenthal, Herbert Marcuse and Walter Benajmin stand out (Jay, 1973). Hardt,
1991). The approaches used by these theorists were quite forceful and not without
arguments. Thus, while Marcuse was pouring strong criticism against a society based on
mass consumption that had trade, advertising and a false equality created as a central
point (1964), Adorno and Horkheimer (1972) attacked mass culture for the creation of
false needs and the conversion of people into simple consumers without ideological
decision-making capacity, among many other things (Hardt, 1991). The critics did not
wait, calling them anti-American (Shils, 1957).

Despite strong criticism, this position of deep questioning of the mass media had
deep theoretical foundations that allowed it to acquire some legitimacy. It highlights, for
example, the theory of goodification, which argues that objects are used as goods to
have some commercial exchange value. If we apply this concept to interpret the logic of
advertising, we will see that it fits perfectly (Williamson, 1978), since by converting art
or culture into a commercial good it ends up acquiring different values while losing its
critical capacity (McQuail, 2010). If we use the term hegemony (Gramsci, 1971), we
have to refer to ideas present in a society that uses the established order to legitimized
values seem natural and allow a common vision, reminds us very much the real
situation in that the media assume an essential role as transmitters of these concepts
(Hallin, 1992). So we will have to talk about ideology (Althusser, 1971) and conscious

and unconscious domination, which also works from the discourse (Hall, 1982, p. 95).
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Already in the seventies, with the well-known School of Birmingham, Stuart Hall
speaks of culture as referring to values that are present in groups and social classes
based on their relationships and evolution (Gurevitch et al., 1982, pp. 26- 27), and even
refers specifically to the power holders when managing various crises of legitimacy and
economic failure (Hall et al, 1978). Specifically, Hall (1980) studied the ideology
present in media texts and how it was interpreted by the audience, thus being able to
propose a coding-decoding model, in which the public obtained a meaning from the
media message created by some producers depending on the situation and the
interpretation given. He even pointed out three basic forms of possible meanings based
on the political sociology of Parkin (1972). With this background scenario, little by
little, research was developed on the so-called differential decoding (Morley, 1980),
which was nothing more than what the media audience carried out when reading the
messages between the lines, regardless of what they did. that they said literally, to the
point of reaching the importance of the social and cultural environment to belong to a
specific ethnic group or sex, to receive, perceive and interpret the messages of the media
(Morley, 1986, 1992).

These ideas led to consider the need to conduct research on how the media are
perceived according to sex, within what fit certain feminist cultural studies of the mass
media (Van Zoomen, 1991, Long, 1991, Kaplan, 1992). This way they analyzed, among
other things, the way in which differences between sexes are expressed (Goffman,
1976), so that feminist perspectives end up opening many new lines of research
(Rakow, 1986, Dervin, 1987), to the point of that authors such as Fiske (1987) talk
about sexed television and begin research on soap operas (Brown, 1990, Fiske, 1987,
Livingstone, 1991, Modleski, 1982), in which they are analyzed from the power roles
within the family (Morley, 1986) to the differences between men and women
(Williamson, 1978, Ferguson, 1983, Radway, 1984, Ang, 1985), the supposed attraction
of women to media messages of patriarchal content (Radway, 1984) or differences
between sexes in terms of selection, context of use and its implications (Morley, 1986).
All this has come to provoke reactions, warning of the problems of an analysis too
based on sex (Ang & Hermes, 1991).
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But criticisms of the media have even come from research on people's meanings
and ability to interpret (Fiske, 1987, Fiske, 1989, Schwichtenberg, 1992). Thus,
sociology began to emphasize that in the field of culture, which is where the media are
located, economic capital is the one that commands (Bourdieu, 1986). And while other
theorists rejected this idea and continued with the polemic (Fiske, 1987, P. 126, Fiske,
1989), other social critics opposed tendencies that support oppressive forms against
society (McGuigan, 1992), since media mercantilism constrains innovation and
creativity (Blumler, 1991, 1992), provoking, among other things: "Criticism of the
commodification of the media: Low cultural quality, exploitation of the" weakest
"consumers, alienating relations, calculated and utilitarian relations , propaganda of
consumerism, "bienification” of culture and relations with the audience "(McQuail,
2010, p.179).

All this causes several researchers to develop the concept of media logic (Altheide
& Snow, 1979) referring to the capacity of influence that the mass media have for,
through even technology (Slack, 1984; Winston, 1986), describe the real world and
constitute it for the audience (Altheide and Snow, 1979, 1991) to the point that: "...
There is the imperative to carry out the affairs and to stage events in accordance with
the needs and habits of the mass media (in terms of schedules and forms) "(McQuail,
2010, p.79). Thus, as of the 60s, the media event was clearly spoken of as something
created and staged (Boorstin, 1961; Katz & Dayan, 1986), related to the ways in which
the news is usually structured, predictably for certain events. (Altheide, 1985). Here
comes the idea of message bias (Hartley, 1992), the sensory experience that makes us
experience the message and the way in which we decode it (Barthes, 1967), which may
even influence our own perceptions of the messages. contents (Ellis, 1982). This, which
has come to be pointed out as a feature of high modernity (Giddens, 1991, pp. 4,5), for
other theorists was the creation of new bases for collective thought tending to even
configure the beliefs and values of the people (Gerbner, 1967) or the way to provoke the
obtaining of identity from systematic messages and widely disseminated by the media
(McLuhan, 1964). Mills previously had pointed out that communication influences the
image that the human being has of his life (1951), arriving to define his identity or his
aspirations (1956).

Despite what may seem, some of the criticisms of the media derive from the

tendency towards the globalization of the mass media caused in part by the evolution of

Vol. 6, Nim. 12 Julio - Diciembre 2017 DOI: 10.23913/ricsh.v6i12.132


http://dx.doi.org/10.23913/ricsh.v6i12.132

Revista lberoamericana
de las C,ier-"n:ias Sociales y RI %
Humanisticas

ISSN: 2395 - 7972
the media industries and their structure, which is clearly visible in the case of television
(Varis , 1984, Tunstall, 1977, Mowlana, 1985, Sepstrup, 1989, Wallis & Baran, 1990,
Negus, 1993). In this issue there are defenders and critics of the global trend (Ferguson,
1992), who use arguments as disparate as the criticism of the cultural media imperialism
of the United States (Schiller, 1969) or the West (Boyd-Barrett, 1977). Thus, national
identities (Schlesinger, 1987) began to be perceived as something that was being
affected by transnational culture (Thomsen, 1989), even though there was already the
awareness that the concept of nation was promoted by political interest ( Anderson,
1983). This cultural imperialism (Tomlinson, 1991) produced by the media ends up
eroding the collective identity (Schlesinger, 1987), although some theorists argue that
this mediated cultural interaction (transculturalization) can occur differently depending
on the reception of consumers (Biltereyst, 1992). In the end, the process of media
internationalization assumes that many decisions of a specific country are imposed

based on interests of some power (Smith, 1990).

5. Conclusions
We live in one of the most homogeneous historical periods in terms of

the news content of the media worldwide, as well as the criticism regarding the
ways and means in which they carry out their function. Beyond the ideological
stance, it seems that different perspectives have disappeared from academic
research, more concerned with documenting and studying the novelty of the
convergence between media and technology than with studying the social
influence that these still generate.

However it was not always so. From the 30s of the twentieth century
have developed a myriad of critical theories and perspectives on the media that,
although they have not achieved major changes around the dynamics of internal
functioning and information production, yes at least they have documented. At
the same time, they have been responsible for documenting and pointing out
each of the social changes that the media itself was generating due to the
different production and "manufacturing” dynamics of reality. These were not
only affected and modified by the various technological developments occurred
in the last century, but by how society reacted differently to them, causing at the
end trends of the most varied and today are completely assumed as normal.
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This research shows a heterogeneous panorama of interpretations, reflections
and analysis about the media that during the last 80 years have frequently moved away
from the traditional paradigm and have shown a deep criticism before a mediatic vision
as a business model rather than as a profession that guarantees the right of society to
inform itself. This article offers the possibility of coherently supporting the criticism of
the media in real historical references beyond the individual ideological approaches. In
addition, it makes it possible to coherently separate the current academic position from a
certain conformism of the previous historical dynamics that, moved by all the changes
experienced during the 20th century, reacted at the same time by applying particular
methodologies to the study of specific topics as unusual at the time, as were the studies

on information production dynamics.
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